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6-48, 8-46, 9-48, 9-56 
Advertising basics . . . .2-32, 3-73, 5-74, 6-28, 9-48 
Allin the family . : eke 5-58 
American Society of Photographers 

(ASP) . .. .6-56, 10-50 
Animal appeal—sating the humorous pet 

portrait ..... .. 9-30 
Animal photography. . 9. 30, 9 34, 9- 39, 9-44, 9-46 
Architectural photography 6-33, 10-50 
Art for allseasons,An........... ane. 10-36 
Artist in the studio, An... . ., .8-33 
Attracting new business with old fashioned 

portraits EE Cs 
Audiovisual... . .2-36, 2- 38, 2- 40, 2- 42, 2-50, 2-52, 

2-54, 2-56, 2- 58, 3-26, 4-44, 5-26, 6-38, 6-108, 7-62 
Audiovisual opportunities beckon professional 

photographers ................ 2-50 
Auditor’s report. . . 5-90 
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Awards. . . 1-50, 2-93, 8-43, 8-54, 11-32 


B 
Behind the cover .... . 1-16, 2-20, 3-21, 4-14, 5-16 
6-16, 8-14, 9-14, 10-14, 11-18, 12-14 
Big shots with little lights .. 6-50 
Biography 1-34, 1 48, 3- 36, 7-38, 8-33 
Birthday club promotes baby portraiture ... .5-40 
Black-and-white photography . . : 12-34 
Book briefs . . 2-72, 5-61, 11-76, 12-62 
Business ‘ nie seep Ot 
Business management : . 1-63, 2-66, 5-58, 
5-68, 7-20 


Caring touch, The............ eked 3 Se 
Catalog photography hela ave « OPO, 8-06 
Children..... i . .5-40, 10-68, 12-39 
Christmas rush, The ..... Pe ce Se 
Collecting ..... ie .. 262 
Color fading—what we know aboutit...... .1-42 
Color labs ae La ee oT ( 
Color print retouching basics . 8-40 
Commercial . a eae . 8-26, 8-33, 8-59 
Competitions area) 4-48, 8-67 
Computer economics ... 12-44 
Computers 3-48, 7-59, 12- 44, 12-46, 12-51 
Computers and photography—a newera... .7-59 
Convention program ...............62... 5-63 
Copyright . arin nes . .2-60, 8-68 
Copyright question, The eae F 2-60 
Creating and selling elegant bridal 

portraiture ... 4-26 
Credit pays off...... ee eee 
Cut expenses—collect overdue bills 2-62 


D 
Datelines ... 1-7, 2-7, 3-7, 4-7, 5-7, 6-7, 
7-7, 8-7, 9-7, 10-7, 11-7, 12-7 
Design for living, A . 12-28 
Dissolving the dazzle—sophisticated AV i is 
simpler thanitseems .................2-52 
Double impact with multi-image ...........2-40 
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Education . . 1-64, 2-76, 3-74, 4-60, 5-78, 
6-112, 7-70, 8-70, 10-84, 11-84, 12-67 
Eight promotional commandments........ .5-36 
Environmental cameraroom .............3-34 
Environmental photography . . 3-34, 5-30 
European portraiture .. 
Everybody loves a winner—steps to successful 
children’s promotions 


Evidence photography . . 
Exhibits 


6-110, 11-62 
4-22, 5-28, 6-48, 6-62, 10-70, 12-60 
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Family albums create year-round sales 1-30 
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Financing 5-68 
Finishing 4-56, 5-48 
Forming a co- operative marketing group 6-48 
Framing 2-64 
Front projection : 6-96, 6-97, 8-59, 10-45 
Front projection for the commercial 

photographer . , ... 8-59 
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Gateway to knowledge 8-54 
Glad you asked that—questions and answers 

about front projection ners 6-96 
Going to the dogs . 4 9-34 
Graphics arts ; : 8-46, 8-56 
Groom—a forgotten i man, The 4-34 
Group photography . 1-30, 9-22, 11-39 
Group photography captures the crowd 11-39 


Holography illuminates the problem 11-31 
Home-studio is a dream house 3-56 
How to get advertising photography 
business ... 10-61 
How to survive and prosper in the family 
photography market 3-52 


Idea exchange ... 
8-68, 9-60, 11-74 

Illustrative photography . .8-46, 8-56, 10-61, 12-34 

In depth .... 1-25, 2-22, 4-20, 6-22, 8-21, 9-20, 
10-18, 11-22, 12-16 

In the studio. . . 1-62, 2-64, 3-30, 4-58, 
5-28, 7-20, 8-67, 9-56, 10-76, 11-68, 12-58 

Industrial ........ 1-50, 2-4, 6-50, 10-4, 11-31, 
11-32, 11-36, 11-56, 11-83 

Input copy requirements for gravure 
reproduction : 8-46 

Inspirational . 3-42, 5-61, 6-44, 6-56, 10-50, 
10-83, 12-22 

Instant photography, key to effective 
law enforcement 11-62 

Instant seniors—your passport to meeting 
yearbook deadlines : 10-46 

Isolating beauty . 10-50 


. 2-74, 3-28, 5-22, 6-110 


Jewelry si ; 6-36 
Judging Aes 3-66, 4-52, 9-39, 11-68 
Judging the pet portrait 9-39 


L 
EQGERs oc cy. 24 ; 2-60 
1-10, 2- 40, 3-10, 4-10, 5-11, 6-10, 
7-11, 8-10, 9-11, 10-10, 11-12, 12-10 
Lighting . 2-28, 2-74, 6-50, 6-110, 11-36, 11-74 
Little people, large potential . . . 12-39 
Look back, A : 6-62 
Luxury of choice—B.A. King is an independent 
and selective photographer . eae 


Make date for calendar promotions ...... . 12-42 
Management .......... 1-62, 6-30, 6-100, 11-83 
Marketing 2-50, 2-56, 2-58, 3-52, 5-24, 7-42, 
7-50, 7-56, 9-22, 9-44 
Marketing pet photography . ; 
Marketing weddings—a look into 
the future eae 
Maslow, motivation, and your employees. .6-100 
Meet us in St. Louis . 


Money management 3-16, 5-76, 9-26, 9-52, 
10-64, 10-74, 11-46, 11-58, 12-46 

Money matters 1-63, 2-34, 3-16, 4-56, 5-76, 
6-30, 7-68, 9-52, 10-74, 11-72, 12-60 

Moving up: setting up your first studio 10-55 

Ms. Photogenic USA Pageant—more than a 
beauty contest } 4-48 

Multi-image—creative, profitable, fun 2-54 


N 
Nature photography 10-38 
Never too young to plan retirement . 12-54 
New products 1-66, 2-82, 3-78, 4-70, 5-85, 
6-120, 7-72, 8-72. 9-67. 10-86, 11-86, 12-68 
News .. 1-21, 2-14, 3-24, 4-16, 5-18, 6-12, 
7-14, 8-16, 9-16, 10-16, 11-16, 12-12 
1981 Industrial Department of the Year— 
photography at work 11-32 


On the side of the angels—intimate portraits 
ofwomen .... 3-62 
Once in a hundred years 5-66 
One-man company diversifies, and a 2-58 
Outdoor wedding photography 5-30 


P 

Painting your photographs 4-50 
Photodecor .... 4-30, 7-18, 7-26, 7-38, 7-42, 

7-47, 7-50, 7-56, 8-43, 11-42, 12-28 
Photographic art—wave of the eighties 7-42 
Photographic permanence . 1-42, 10-29 
Photographing weddings 2-28 
Photography behind the iron curtain .. 8-26 
Photography to live with . . . - 7-38 
Pictorial photography for the portrait 

studio 7-56 
Plan for profit and you ll make it—computers 

can speed the process 12-46 
Planning for savings using ‘‘same focus”’ 

photography 8-56 
Portraiture 3 36, 3- 42, 3- 62, 3-64, 8-26, 

11-72, 12-58 
PP of A award and election winners 

announced 2-93 
PP of A/Ralston Purina Company promotion 

puts you in the Picture of Health 9-22 


PP of A 

Auditor's report ; , ‘ 5-90 

Awards 2-93 

Conventions ... 4- 4, 4-47, 5-63, 5-66, 6-69, 
6-73, 6-84, 8-54, 9-4, 10-29 

Indemnification : weet 

Industrial ; ; ..2-4 

Membership report 1-68, 2-97, 3-81, 4-77, 
5-81, 6-138, 7-67, 8-64, 9-58, 10-78, 11-90, 12-72 


PR photography deserves professional 
attention 11-52 
Practical pointers 1 52, 2- 30, 3-68, 4-54, 5-72, 
6-106, 7-22, 8-25, 9-50, 10-72, 11-70, 12-27 
President Frank Warner dedicated to Kesese 
and PP of A 1-48 
1-4, 2-4, 3- 4, 4- 4, 5-4, 


President's message . : 
6-4, 7-4, 8-4, 9-4, 10-4, 11-4, 12 4 

Pricing for profit . .. ‘ 5-54 

Print spraying—add a new dimension to your 
Co . Se ; F 5-48 


Processing 3-64, 9-60 
Production companies build profits and 
clientele...a large corporation grows .... .2-56 
Professional feedback .. . . . 1-76, 2-104, 3-88, 
4-84, 5-100, 6-146, 7-82, 8-82, 9-82, 10-98, 11-98 
Profit through public relations 
photography oie Gade dd se 
Promote pets for profit . caves oe 
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Promotion. . . 1-4, 1-63, 2-34, 3-30, 3-32, 5-28, 
5-36, 5-40, 5-82, 6-20, 6-33, 8-62, 9-22, 9-46, 
10-68, 10-70, 11-50, 11-78, 12-42 

Promotional creativity . . 5-82, 6-20, 8-62, 
10-70, 11-78 

Public relations eaiciieae i 

Publishing. . 

Putting the wassische in photographing 
jewelry . 


6-46, 11-52 


Remove black line from front projection 
photography . shat Maret oi 
Retirement Beet a jvite-oF 
Retouching . . 6-42, 8-40, 10-36 
Road to success in portraiture GABAA . 3-42 


SCORE sets you on the right track . 
Selling up: increasing profits with wall sized 
portraits MN apettea ee 
Senior portraits— the projection 
difference ..... Nahe toes -4. see 
Setting records with a computer SA te ROO 
Sights and delights—what to see 
in St. Louis a : eas 
Sixty-foot tripod is big challenge . Sit AS 
Sizing-up your sists Sales . 
Slide into AV ai 
Slides ; ... 2°36, 2-42, 6- 38 
Small product photography.......... 8-56 
Sodium vapor, mercury vapor, fluorescent— 
a photographic headache . Paes 
Solving problems with industrial 
photography . 
Sound/slide shows—not how, but why . 
Special effects for special photographs 
Still profit in the old plantations... . 
Studio improvements 3-28, 3-34, 3- 56, 10- 55, 
10-76, 12-58 
Success—a condition .. 6-44 
Success forces—six ways to improve 
your life ao ; ae rich eas en 


T 
Take the step intocomputers ............12-51 
Taxes 3-16, 5-58, 12-44 
Teaching—a marketing opportunity.... - 
Tips on graphite lead. . ; 
Trade every hour for pee 

worthwhile 
Trade showcase 


V 
Video .. 4-44, 5-44, 7-68 
Video for the candid camera Re ee | 
View of scenic photography,A ..... .. . 10-38 
Viewpoint . .2-66, 3-66, 4-52, 5-24, 6-18, 
7-18, 10-83, 11-83, 12-22 


W 
Wall decor andthe colorlab....... 7-47 
Wall decor market—strategies for finding 
customers and selling them, The . . . 7-50 
Wall to wall profits....... 7-26 
Wedding photography 2- 28, ve 26, 4-30, 4-34, 
4-38, 4-44, 5-30 
What you thought—a report from the 
St. Louis convention . 
Who's where ; 
Why not start at the top ' 
Winning with photo decor 


Women 3-62, 4-22 


s 6 
. . 8-30, 3-32, 10-45, 10-46 
You're anaturalforthejob...............2-42 


Yearbook photography 


Your customer file is a gold mine 
Youth salute begins successful senior 
season 


Adams, Greg 

Ainsworth, Randall 

Allan, carry 

Andersen, Margaret 1-63, 2-34, 3-16, 4- 56, 
5-76, 6-30, 7-68, 9-52, 10-74, 11-72, 12-60 

Arnold, Dunbar G 

Artz, Kevin 

Ayala, Arthur A 


Barnes, Walter 

Behrens, Roy S. 

Benham, Frank 

Berg, James 

Bernstein, MyronS. ................... 10-38 
Betancourt, Hal 2-32, 3-73, 5-74, 6-28, 9-48 
Blumenfeld, Lesley - 
Boles, William A., Jr. . 
Brown, RuthH. . 
Brumbaugh, Don . 
Bruno, Anthony . . 
Burkhead, Frank WwW. 


. 2-36, 3-26, 5-26, 6-108, 7-62 


Clarke, John and Lolly . . 
Connolly, Dennis 
Conrad, Dean 

Croteau, Richard 
Cunningham, Emilie 


Dey, Luther . . 
Dorman, Dennis 
Dreesen, Glenn 
Dumbleton, Frances 


Erhard, F.King . 
Ertel, Bob 
Escen, Paul A. 


Falls, Kathy 
Fletcher, John 
Fowler, Richard G. 


Germann, Robert 
Gleason, David King . 
Gould, Frank 

Gould, Thomas M 

Gray, WilliamC., Jr... . 
Grier, Jerry . 
Grossman, Jack 
Gustafson, Mike 


Hagle, Robert 

Hahne, Sharon 
Haughawout, Ed 
Hayashi, Tyomi 

Hines, Sherman 
Hodge, PatsyF. ... 
Howard, MarthaM.... 
Humy, B.G. . . 


Inks, James D. 


Jack, Donald 

Jackson, Alan K 
Jackson,Emmette ..... 
Jacobs, Vernon kK... . 
Johnson, LaMarr L. . 


Kasinger, John .. 

Keane, BevandBill . . 
4-58, 5-28 

Kelly, StephenA. . . 

Kemmetmueller, Thomas . 
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Lageman, Evelyn 

Laramie, Roland L. 5 
EAN IGG Gs 8 ioe eee 7-18, 11-78 
ESUSEGSON Gilt: | he. oss Bo ee ee 7-50 
Leafstrand, Douglas 

Leichtner, Henry 

Lesher, Richard L 

Lewis, Charles J. 

Lovely, Linda 


Macenka, Michael 

Madigan, Verna 

Mainville, Frank 

Mal, Vickie 

Mayer, Robert 4-84, 5-100, 6- 146, 
7-82, 8-82, 9-82, 10-98, 11-98 

McCarthy, Tom 

McDonald, Jo Alice 

Melian, Rene 

Meriwether, Bill 

Monteith, Ann 

Monteith, James R., Jr 

Moughmer, Philip 

Mulligan, Frank 

Murphy, John W 


Ness, PaulM. ................ che ORR eee 7-50 


Olandt, Beverly 

Oles, Henry and Marian 
Oliver, C. Dickson 
Opfer, Robert M 

Orme, Derek 


Peskin, Gerald and Sheila 
Peterson, Don 

Peterson, Jack 

Peterson, John 

Plant, Charles W. 

Plante, William 

Polivka, Joe .... 


Ramsey, Lisle M 

Redshaw, Ward F 

Reed, Michael 

Reese, Steve 

Rhodes, J. Tom 9-26, 10-64, 11-58 

RRICHATOS PERS cs oaoa-c0 esac ate oe oh 6-100 

Rickard, Marty 7-20, 8-67, 9-56, 
10-76, 11-68, 12-58 

Roob, Walter J 

Rostotski, Lorne 


Sanddal, Ross 1-52, 2-30, 3-68, 4-54, 5-72, 
6-106, 7-22, 8-25, 9-50, 10-72, 11-36, 11-70, 12-27 

Schmitt, RaymondF. ................... 2-42 

Schwartz, Robert C. 2-54 

Shinn, Sharon. . . . 1-34, 7-26, 7-38, 8-33, 10-29 

Smith, David L. - 

Stannis, Kathy 

Stevens, Albert 

Stoker, Edie 

Stromberg; Bruce 


Taylor, Edward G 
Telnes, Helge 
TenElshof, Harley 
Thom, Wayne 
Trotter, Jim 
Tyndell, Allan 


Wade, Bill 
Walker, Judy 
Walters, JohinC. 
Warner, Frank . 
7-4, 8-4, 9-4, 10-4, 11-4, 42. 4° 
Weaver, Linda 
Wendt, Arthur 
Wilson, Joyce 
Woolman, Robert S 
Worline. William 
Wright, Paul 








